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ABSTRAK 

Pengaruh Kenaikan Harga Dan Kualitas Produk Terhadap Minat Beli Pada 

UMKM Tahu Goreng Lestari (Studi Kasus Tahu Goreng Lestari Di Desa 

Pasir Putih Kab. Banyuasin) 

Oleh : 

Mella Monica Ferdian 

2018.01.071 

Penelitian ini dilakukan di Desa Pasir Putih Kabupaten Banyuasin. Tujuan 

penelitian ini adalah untuk mengetahui Pengaruh Kenaikan Harga dan Kualitas 

Produk  Terhadap Minat Beli Pada Usaha Mikro Kecil Menengah  UMKM Tahu 

Goreng Lestari Di Desa Pasir Putih Kabupaten Banyuasin. Jenis penelitian yang 

digunakan adalah penelitian kuantitatif. Waktu Penelitian mulai bulan Mei 

sampai Juli 2022. Metode yang digunakan studi korelasional, penelitian survey 

serta uji kualitas data, uji asumsi klasik, regresi linear berganda dan uji hipotesis 

yang menggunakan aplikasi SPSS (Statistical Paackage For Sosial Science) 20. 

Hasil penelitian menunjukkan bahwa (1) Variabel Pengaruh Kenaikan Harga dan 

Kualitas Produk  secara parsial  berpengaruh positif dan  signifikan terhadap 

Peningkataan Pendapatan Masyarakat. (2) Variabel Pengaruh Kenaikan Harga 

dan Kualitas Produk  secara bersamaan (simultan) berpengaruh positif dan  

signifikan terhadap Minat Beli. 

 

 

Kata kunci : Kualitas Produk, Kualitas Produk, Minat Beli 
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ABSTRACT 

The impact of price increases and product quality on interest buy in umkm 

sustainari (the case study of fry lestari in the white sand village kab. 

Banyusalted) 

By : 

Mella Monica Ferdian  

2018.01.071 

 

This research was conducted in Pasir Putih Village, Banyuasi. Regency. The 

purpose of this study was to determine the effect of price increases and product 

quality on buying interest in Micro, Small and Medium Enterprises (MSMEs) of 

Fried Tofu Lestari in Pasir Putih Village, Banyuasin Regency. The type of 

research used is quantitative research. The research time is from May to July 

2022. The methods used are correlational studies, survey research and data quality 

testing, classical assumption test, multiple linear regression and hypothesis testing 

using the SPSS (Statistical Package for Social Science) application 20. The results 

show that (1) Variables Influence Price Increase and Product Quality partially 

positive and significant effect on the increase in community income. (2) Variables 

of Effect of Price Increase and Product Quality simultaneously (simultaneously) 

have a positive and significant effect on Purchase Interest. 

 

 

 

 

 

Keywords: Price increase, product quality, buying interest 
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