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Lampiran 1

KUESIONER PENELITIAN

Pengaruh Kualitas Produk, harga dan pelayanan

terhadap keputusan pembelian konsumen

di 212 Mart Bombat Musi Raya Palembang

A. Identitas Responden

Untuk keperluan keabsahan data penelitian ini, saya mengharapkan kepada

bapak/ibu/saudara/i untuk mengisi data berikut :

Jenis Kelamin : ( ) Laki-laki ( ) Perempuan

Pekerjaan : ( ) Pelajar/Mahasiswa ( ) Pegawai Swasta

( ) Pegawai Negeri ( ) Wiraswasta

( ) dan lain-lain

Usia : ( ) 11-20 tahun ( ) 21-30 tahun

( ) 31-40 tahun ( ) 41-50 tahun

( ) 51-60 tahun ( ) 61 tahun keatas



B. Daftar Pertanyaan

Berikan tanda (√) pada jawaban yang paling sesuai dengan jawaban atau

keadaan anda saat ini.

Keterangan : STS : Sangat Tidak Setuju

TS : Tidak Setuju

N : Netral

S : Setuju

SS : Sangat Setuju

1. Kualitas Produk

No Pernyataan Bobot Jawaban

STS TS N S SS

1 Semua Produk yang dijual di 212
Mart Memiliki Manfaat

2 Semua produk yang dijual di 212
Mart memiliki label halal dari
MUI

3 Semua produk yang dijual di 212
Mart memiliki keunggulan pada
merek

4 Terdapat garasi untuk pembelian
produk tertentu

5 Terdapat fasilitas layanan antar

6 Produk yang di jual di 212 Mart
memperhatikan tanggal
kadaluwarsa



7 Kemasan produk yang di jual 212
Mart tersegel rapi.

2. Harga

No Pernyataan Bobot Jawaban

STS TS N S SS

1 Harga produk yang dijual di 212
Mart terjangkau

2 Kesesuaian harga dengan kualitas
produk

3 212 Mart memberikan diskon
pada setiap transaksi tertentu

4 Harga yang diberikan 212 Mart
bersaing dengan harga toko yang
lain

5 Harga yang diberikan sesuai
dengan harga yang tertera di
display

6 Harga produk yang ditawarkan
212 Mart sesuai dengan manfaat

7 Harga produk yang di jual 212
Mart tidak terlalu mahal

3. Pelayanan

No Pernyataan Bobot Jawaban

STS TS N S SS



1 Menyediakan pelayanan terbaik
sejak pertama kali

2 Kemampuan menangani masalah
yang timbul

3 Kesopanan pegawai

4 Pengetahuan pegawai dalam
menjawab pertanyaan konsumen

5 Memahami kebutuhan konsumen

6 Memperlakukan konsumen
dengan penuh perhatian

7 Penampilan karyawan yang rapi
dan profesional

8 Fasilitas yang berdaya tarik visual

9 Layanan yang cepat dan tepat

10 Kesediaan pegawai untuk
membantu konsumen

4. Keputusan Pembelian Konsumen

No Pernyataan Bobot Jawaban

STS TS N S SS

1 Mengetahui tentang adanya
minimarket syariah 212 Mart

2 Mengetahui tentang 212 Mart
sebagai tempat berbelanja
kebutuhan sehari-hari

3 Melakukan keputusan pembelian



di 212 Mart karena rekomendasi
dari orang terdekat

4 Melakukan keputusan pembelian
di 212 Mart karena berbeda
dengan minimarket lainnya

5 Melaikukan keputusan pembelian
di 212 Mart karena dekat dengan
rumah

6 Merasa puas setelah melakukan
pembelian di 212 Mart

7 Bersedia merekomendasikan 212
Mart kepada orang lain.

Lampiran 2 (rekapitulasi jawaban responden)

Produk

P1 P2 P3 P4 P5 P6 P7 total

1 4 4 4 5 4 4 4 29

2 4 4 4 5 4 4 4 29

3 4 5 4 5 5 5 5 33

4 5 5 4 4 4 4 5 31

5 4 4 3 3 4 5 5 28

6 5 5 4 4 4 5 5 32

7 5 5 4 4 4 5 4 31

8 5 5 4 4 5 5 5 33

9 5 5 4 4 4 4 4 30



10 4 4 4 4 4 4 4 28

11 5 5 5 5 5 5 5 35

12 4 4 3 4 5 4 4 28

13 5 5 4 3 3 4 4 28

14 4 4 3 4 4 4 4 27

15 4 5 3 4 4 5 4 29

16 4 3 4 4 4 3 4 26

17 5 5 4 3 4 5 5 31

18 5 4 4 4 4 5 5 31

19 4 4 4 4 4 4 4 28

20 3 3 3 3 3 3 3 21

21 4 4 4 4 4 4 4 28

22 4 4 3 3 3 4 5 26

23 4 4 3 3 3 4 4 25

24 5 5 5 4 3 5 4 31

25 4 5 5 3 3 5 5 30

26 5 5 4 3 3 4 5 29

27 4 5 4 4 5 5 4 31

28 4 4 4 4 4 4 4 28

29 5 5 5 5 5 5 5 35

30 4 4 4 4 4 4 4 28

31 5 5 4 3 3 4 5 29



32 5 5 4 4 5 5 5 33

33 4 4 4 5 5 5 5 32

34 4 4 3 3 3 4 5 26

35 4 4 4 3 3 4 5 27

36 4 4 4 3 3 4 5 27

37 4 4 4 4 4 4 5 29

38 5 5 3 4 5 5 5 32

39 5 4 5 4 4 5 5 32

40 5 4 5 4 4 5 5 32

41 5 5 5 5 5 5 5 35

42 5 5 5 4 4 5 5 33

43 5 5 4 3 3 5 5 30

44 5 5 4 2 4 4 4 28

45 5 5 5 5 5 5 5 35

46 5 5 4 4 5 4 5 32

47 5 5 4 5 4 5 5 33

48 4 4 4 3 4 4 4 27

49 4 4 4 4 4 4 4 28

50 5 4 4 4 4 4 5 30

51 5 4 4 4 3 4 4 28

52 5 5 4 3 3 5 5 30

53 5 4 3 4 4 4 4 28



54 5 4 4 4 4 5 4 30

55 5 5 5 4 4 4 5 32

56 4 4 4 4 4 4 4 28

57 4 5 4 3 4 5 5 30

58 4 3 2 3 4 4 4 24

59 4 5 4 4 3 5 5 30

60 4 4 4 4 3 4 4 27

Harga

H1 H2 H3 H4 H5 H6 H7 TOTAL

4 4 4 4 4 4 4 28

4 4 4 4 4 4 4 28

4 3 4 4 4 4 4 27

5 4 5 4 4 5 5 32

3 4 4 4 4 4 4 27

5 5 4 2 4 2 3 25

5 4 5 2 5 4 2 27

5 5 5 5 4 5 5 34

4 4 4 4 4 4 4 28

4 4 4 4 4 4 4 28

5 5 5 5 5 5 5 35

4 4 5 2 4 4 4 27



4 4 3 4 4 4 4 27

3 4 4 4 4 4 4 27

3 3 4 3 4 3 3 23

4 4 4 4 4 4 3 27

4 4 4 5 5 5 3 30

5 5 5 5 5 5 5 35

4 4 4 4 4 4 4 28

3 3 3 3 3 3 3 21

4 4 4 4 3 4 3 26

4 4 4 4 4 4 4 28

4 4 3 4 4 4 3 26

4 4 4 4 4 5 4 29

4 4 3 3 5 5 5 29

4 4 3 3 5 5 3 27

4 4 4 4 4 4 4 28

4 4 4 4 4 4 4 28

5 5 5 5 5 5 5 35

4 4 4 4 4 5 5 30

4 5 5 4 5 5 5 33

5 5 3 4 4 4 4 29

4 4 4 4 4 4 4 28

4 4 3 5 5 4 3 28



3 4 4 4 5 4 4 28

4 4 3 4 5 4 4 28

4 4 4 4 4 4 5 29

4 4 4 4 4 4 4 28

4 5 4 4 5 5 4 31

4 5 4 4 5 5 4 31

5 5 5 5 5 5 5 35

4 4 2 2 3 4 3 22

4 4 4 3 2 2 2 21

4 4 2 2 4 4 4 24

5 5 5 3 5 5 5 33

5 5 3 5 5 5 5 33

5 5 5 5 5 5 5 35

4 4 3 3 4 3 4 25

4 4 5 4 4 4 4 29

4 4 4 5 4 4 4 29

4 4 4 4 3 4 3 26

4 4 4 4 5 4 3 28

3 4 4 4 4 4 4 27

4 4 4 4 4 4 4 28

4 4 4 5 5 5 5 32

4 4 4 4 4 4 4 28



4 5 3 4 4 4 4 28

3 3 3 5 4 4 3 25

5 5 4 5 5 5 5 34

4 4 4 4 4 4 4 28

Pelayanan

NO PL1 PL2 PL3 PL4 PL5 PL6 PL7 PL8 TOTAL

1 4 3 4 4 4 4 4 3 30

2 4 3 4 4 4 4 4 3 30

3 4 5 4 5 5 4 5 4 36

4 3 4 5 4 4 4 5 4 33

5 5 5 5 5 5 5 5 5 40

6 5 5 5 5 5 5 5 5 40

7 5 5 5 4 5 5 5 5 39

8 5 5 5 5 4 4 4 5 37

9 5 4 4 4 4 4 4 4 33

10 4 4 4 4 4 4 4 4 32

11 5 5 5 5 5 5 5 5 40

12 5 3 5 4 4 5 4 4 34

13 4 4 5 4 4 4 3 3 31

14 4 4 5 4 4 4 5 4 34

15 3 3 5 4 4 4 4 5 32



16 4 3 4 4 4 3 4 3 29

17 5 4 5 5 4 5 5 5 38

18 5 5 5 5 5 5 5 5 40

19 4 4 4 4 4 4 4 4 32

20 3 3 3 3 3 3 3 3 24

21 4 4 4 4 4 4 4 4 32

22 4 4 5 4 4 3 4 4 32

23 4 4 4 4 4 4 4 3 31

24 5 4 5 4 4 3 5 5 35

25 4 4 5 4 4 4 4 4 33

26 5 5 4 5 4 5 5 4 37

27 4 4 4 4 4 4 4 4 32

28 4 4 4 4 4 4 4 4 32

29 5 5 5 5 5 5 5 5 40

30 4 5 5 5 4 3 5 4 35

31 5 4 5 5 5 5 5 4 38

32 5 4 5 5 4 5 5 5 38

33 4 4 5 5 4 5 5 4 36

34 5 4 5 5 4 4 5 5 37

35 4 4 4 4 4 4 4 4 32

36 5 4 5 5 4 5 4 4 36

37 4 4 5 4 4 4 4 4 33

38 5 5 5 5 5 5 5 5 40



39 5 4 4 4 4 4 4 4 33

40 5 4 4 4 4 4 4 4 33

41 5 5 5 5 5 5 5 5 40

42 4 3 5 5 5 5 5 5 37

43 5 4 4 4 3 4 4 4 32

44 4 4 5 4 4 4 4 4 33

45 5 5 5 5 5 5 5 5 40

46 5 4 5 4 5 5 5 5 38

47 4 5 5 4 5 5 5 5 38

48 2 2 4 3 4 3 4 5 27

49 4 4 4 4 4 4 4 4 32

50 4 4 5 4 4 5 5 4 35

51 4 4 4 4 4 3 4 3 30

52 4 4 4 4 4 4 4 4 32

53 4 4 5 3 3 4 4 4 31

54 4 4 4 4 4 4 4 4 32

55 5 4 5 4 4 5 4 4 35

56 4 4 4 4 4 4 4 4 32

57 5 5 5 4 4 4 4 4 35

58 3 4 3 3 4 3 3 3 26

59 4 4 5 4 5 5 5 4 36

60 4 3 4 4 3 3 4 3 28



Keputusan Pembelian Konsumen

kp1 kp2 kp3 kp4 kp5 kp6 kp7 TOTAL

4 4 4 4 4 4 4 28

4 4 4 4 4 4 4 28

5 4 5 4 5 5 4 32

4 4 4 4 2 4 4 26

5 5 4 4 3 4 4 29

5 5 5 5 5 5 5 35

4 4 2 3 5 4 5 27

5 5 4 4 4 5 4 31

5 4 4 5 4 4 5 31

4 4 4 4 4 4 4 28

5 5 5 5 5 5 5 35

4 4 2 4 4 4 4 26

5 4 4 5 3 4 4 29

5 4 4 5 3 4 4 29

5 3 2 3 3 3 3 22

3 4 4 2 4 3 3 23

5 5 4 4 4 4 5 31

5 5 5 5 5 5 5 35

4 4 4 4 4 4 4 28

3 3 3 3 3 3 3 21



3 3 3 4 2 3 4 22

4 3 4 3 4 4 4 26

4 4 4 3 3 4 4 26

5 5 4 3 3 5 5 30

4 4 4 4 4 4 4 28

4 5 3 5 2 4 5 28

4 4 4 4 4 5 4 29

4 4 4 4 4 4 4 28

5 5 5 5 5 5 5 35

4 4 5 4 4 4 4 29

5 4 5 5 5 4 5 33

5 5 5 4 5 5 5 34

4 4 4 4 4 3 3 26

4 4 4 4 4 4 5 29

5 4 4 4 2 4 4 27

4 4 5 4 2 4 4 27

4 4 4 4 4 4 5 29

5 5 3 5 3 5 5 31

4 4 4 4 4 4 5 29

4 4 4 4 4 4 5 29

5 5 5 5 5 5 5 35

5 5 5 5 5 5 5 35

4 3 3 4 4 4 4 26



5 4 4 4 2 2 2 23

5 5 5 3 3 5 5 31

5 5 5 5 5 5 5 35

4 4 4 4 5 5 4 30

4 4 2 2 4 3 4 23

4 4 4 4 4 4 4 28

5 4 4 4 3 5 5 30

4 4 4 4 4 4 4 28

4 4 4 4 3 4 4 27

4 5 4 4 3 4 4 28

4 4 4 4 4 4 4 28

5 4 5 4 5 4 4 31

4 4 4 4 4 4 4 28

5 4 4 4 2 5 4 28

1 4 1 4 2 3 1 16

5 5 4 5 5 5 5 34

4 4 4 4 4 4 4 28



Lampiran 3 (Frekuensi Data Responden)

JK (Jenis Kelamin)

Frequency Percent Valid Percent

Cumulative

Percent

Valid 1.00 19 31.7 31.7 31.7

2.00 41 68.3 68.3 100.0

Total 60 100.0 100.0

KR (Pekerjaan)

Frequency Percent Valid Percent

Cumulative

Percent

Valid 1.00 9 15.0 15.0 15.0

2.00 6 10.0 10.0 25.0

4.00 6 10.0 10.0 35.0

5.00 39 65.0 65.0 100.0

Total 60 100.0 100.0

US (Usia)

Frequency Percent Valid Percent

Cumulative

Percent

Valid 2.00 2 3.3 3.3 3.3

4.00 43 71.7 71.7 75.0

5.00 15 25.0 25.0 100.0

Total 60 100.0 100.0



Lampiran 4 (Frekuensi Jawaban Responden)

Kualitas Produk

X1.1

Frequency Percent Valid Percent

Cumulative

Percent

Valid 3.00 1 1.7 1.7 1.7

4.00 29 48.3 48.3 50.0

5.00 30 50.0 50.0 100.0

Total 60 100.0 100.0

X1.2

Frequency Percent Valid Percent

Cumulative

Percent

Valid 3.00 3 5.0 5.0 5.0

4.00 28 46.7 46.7 51.7

5.00 29 48.3 48.3 100.0

Total 60 100.0 100.0

X1.3

Frequency Percent Valid Percent

Cumulative

Percent

Valid 2.00 1 1.7 1.7 1.7

3.00 10 16.7 16.7 18.3

4.00 39 65.0 65.0 83.3



5.00 10 16.7 16.7 100.0

Total 60 100.0 100.0

X1.4

Frequency Percent Valid Percent

Cumulative

Percent

Valid 2.00 1 1.7 1.7 1.7

3.00 17 28.3 28.3 30.0

4.00 33 55.0 55.0 85.0

5.00 9 15.0 15.0 100.0

Total 60 100.0 100.0

X1.5

Frequency Percent Valid Percent

Cumulative

Percent

Valid 3.00 16 26.7 26.7 26.7

4.00 32 53.3 53.3 80.0

5.00 12 20.0 20.0 100.0

Total 60 100.0 100.0

X1.6

Frequency Percent Valid Percent

Cumulative

Percent

Valid 3.00 2 3.3 3.3 3.3

4.00 31 51.7 51.7 55.0



5.00 27 45.0 45.0 100.0

Total 60 100.0 100.0

X1.7

Frequency Percent Valid Percent

Cumulative

Percent

Valid 3.00 1 1.7 1.7 1.7

4.00 26 43.3 43.3 45.0

5.00 33 55.0 55.0 100.0

Total 60 100.0 100.0

Harga

X2.1

Frequency Percent Valid Percent

Cumulative

Percent

Valid 3.00 7 11.7 11.7 11.7

4.00 40 66.7 66.7 78.3

5.00 13 21.7 21.7 100.0

Total 60 100.0 100.0

X2.2

Frequency Percent Valid Percent

Cumulative

Percent

Valid 3.00 4 6.7 6.7 6.7

4.00 41 68.3 68.3 75.0



5.00 15 25.0 25.0 100.0

Total 60 100.0 100.0

X2.3

Frequency Percent Valid Percent

Cumulative

Percent

Valid 2.00 2 3.3 3.3 3.3

3.00 12 20.0 20.0 23.3

4.00 34 56.7 56.7 80.0

5.00 12 20.0 20.0 100.0

Total 60 100.0 100.0

X2.4

Frequency Percent Valid Percent

Cumulative

Percent

Valid 2.00 5 8.3 8.3 8.3

3.00 7 11.7 11.7 20.0

4.00 35 58.3 58.3 78.3

5.00 13 21.7 21.7 100.0

Total 60 100.0 100.0

X2.5

Frequency Percent Valid Percent

Cumulative

Percent



Valid 2.00 1 1.7 1.7 1.7

3.00 4 6.7 6.7 8.3

4.00 35 58.3 58.3 66.7

5.00 20 33.3 33.3 100.0

Total 60 100.0 100.0

X2.6

Frequency Percent Valid Percent

Cumulative

Percent

Valid 2.00 2 3.3 3.3 3.3

3.00 3 5.0 5.0 8.3

4.00 36 60.0 60.0 68.3

5.00 19 31.7 31.7 100.0

Total 60 100.0 100.0

X2.7

Frequency Percent Valid Percent

Cumulative

Percent

Valid 2.00 2 3.3 3.3 3.3

3.00 13 21.7 21.7 25.0

4.00 30 50.0 50.0 75.0

5.00 15 25.0 25.0 100.0

Total 60 100.0 100.0



Pelayanan

X3.1

Frequency Percent Valid Percent

Cumulative

Percent

Valid 2.00 1 1.7 1.7 1.7

3.00 4 6.7 6.7 8.3

4.00 30 50.0 50.0 58.3

5.00 25 41.7 41.7 100.0

Total 60 100.0 100.0

X3.3

Frequency Percent Valid Percent

Cumulative

Percent

Valid 3.00 2 3.3 3.3 3.3

4.00 23 38.3 38.3 41.7

5.00 35 58.3 58.3 100.0

X3.2

Frequency Percent Valid Percent

Cumulative

Percent

Valid 2.00 1 1.7 1.7 1.7

3.00 8 13.3 13.3 15.0

4.00 36 60.0 60.0 75.0

5.00 15 25.0 25.0 100.0

Total 60 100.0 100.0



Total 60 100.0 100.0

X3.4

Frequency Percent Valid Percent

Cumulative

Percent

Valid 3.00 4 6.7 6.7 6.7

4.00 37 61.7 61.7 68.3

5.00 19 31.7 31.7 100.0

Total 60 100.0 100.0

X3.5

Frequency Percent Valid Percent

Cumulative

Percent

Valid 3.00 4 6.7 6.7 6.7

4.00 41 68.3 68.3 75.0

5.00 15 25.0 25.0 100.0

Total 60 100.0 100.0

X3.6

Frequency Percent Valid Percent

Cumulative

Percent

Valid 3.00 9 15.0 15.0 15.0

4.00 29 48.3 48.3 63.3

5.00 22 36.7 36.7 100.0



Total 60 100.0 100.0

X3.7

Frequency Percent Valid Percent

Cumulative

Percent

Valid 3.00 3 5.0 5.0 5.0

4.00 32 53.3 53.3 58.3

5.00 25 41.7 41.7 100.0

Total 60 100.0 100.0

X3.8

Frequency Percent Valid Percent

Cumulative

Percent

Valid 3.00 9 15.0 15.0 15.0

4.00 32 53.3 53.3 68.3

5.00 19 31.7 31.7 100.0

Total 60 100.0 100.0

Keputusan Pembelian Konsumen

Y1

Frequency Percent Valid Percent

Cumulative

Percent

Valid 1.00 1 1.7 1.7 1.7



3.00 3 5.0 5.0 6.7

4.00 30 50.0 50.0 56.7

5.00 26 43.3 43.3 100.0

Total 60 100.0 100.0

Y2

Frequency Percent Valid Percent

Cumulative

Percent

Valid 3.00 5 8.3 8.3 8.3

4.00 38 63.3 63.3 71.7

5.00 17 28.3 28.3 100.0

Total 60 100.0 100.0

Y3

Frequency Percent Valid Percent

Cumulative

Percent

Valid 1.00 1 1.7 1.7 1.7

2.00 4 6.7 6.7 8.3

3.00 5 8.3 8.3 16.7

4.00 36 60.0 60.0 76.7

5.00 14 23.3 23.3 100.0

Total 60 100.0 100.0

Y4



Frequency Percent Valid Percent

Cumulative

Percent

Valid 2.00 2 3.3 3.3 3.3

3.00 7 11.7 11.7 15.0

4.00 37 61.7 61.7 76.7

5.00 14 23.3 23.3 100.0

Total 60 100.0 100.0

Y5

Frequency Percent Valid Percent

Cumulative

Percent

Valid 2.00 8 13.3 13.3 13.3

3.00 12 20.0 20.0 33.3

4.00 26 43.3 43.3 76.7

5.00 14 23.3 23.3 100.0

Total 60 100.0 100.0

Y6

Frequency Percent Valid Percent

Cumulative

Percent

Valid 2.00 1 1.7 1.7 1.7

3.00 7 11.7 11.7 13.3

4.00 34 56.7 56.7 70.0

5.00 18 30.0 30.0 100.0



Total 60 100.0 100.0

Y7

Frequency Percent Valid Percent

Cumulative

Percent

Valid 1.00 1 1.7 1.7 1.7

2.00 1 1.7 1.7 3.3

3.00 4 6.7 6.7 10.0

4.00 32 53.3 53.3 63.3

5.00 22 36.7 36.7 100.0

Total 60 100.0 100.0



Lampiran 5 (Tabel Validitas)

Kualitas Produk

Correlations

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7

PROD

UK

X1.1 Pearson

Correlation

1 .609** .445** .129 .181 .446** .444** .673**

Sig. (2-tailed) .000 .000 .325 .166 .000 .000 .000

N 60 60 60 60 60 60 60 60

X1.2 Pearson

Correlation

.609** 1 .443** .096 .197 .620** .487** .719**

Sig. (2-tailed) .000 .000 .464 .131 .000 .000 .000

N 60 60 60 60 60 60 60 60

X1.3 Pearson

Correlation

.445** .443** 1 .371** .150 .371** .351** .677**

Sig. (2-tailed) .000 .000 .003 .252 .003 .006 .000

N 60 60 60 60 60 60 60 60

X1.4 Pearson

Correlation

.129 .096 .371** 1 .618** .269* .061 .594**

Sig. (2-tailed) .325 .464 .003 .000 .038 .644 .000

N 60 60 60 60 60 60 60 60

X1.5 Pearson

Correlation

.181 .197 .150 .618** 1 .338** .145 .604**



Sig. (2-tailed) .166 .131 .252 .000 .008 .270 .000

N 60 60 60 60 60 60 60 60

X1.6 Pearson

Correlation

.446** .620** .371** .269* .338** 1 .545** .755**

Sig. (2-tailed) .000 .000 .003 .038 .008 .000 .000

N 60 60 60 60 60 60 60 60

X1.7 Pearson

Correlation

.444** .487** .351** .061 .145 .545** 1 .619**

Sig. (2-tailed) .000 .000 .006 .644 .270 .000 .000

N 60 60 60 60 60 60 60 60

PROD

UK

Pearson

Correlation

.673** .719** .677** .594** .604** .755** .619** 1

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000

N 60 60 60 60 60 60 60 60

**. Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

Harga

Correlations

X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7

HAR

GA

X2.1 Pearson

Correlation

1 .711** .379** .158 .347** .380** .386** .642**

Sig. (2-tailed) .000 .003 .227 .007 .003 .002 .000

N 60 60 60 60 60 60 60 60



X2.2 Pearson

Correlation

.711** 1 .333** .259* .460** .453** .501** .717**

Sig. (2-tailed) .000 .009 .046 .000 .000 .000 .000

N 60 60 60 60 60 60 60 60

X2.3 Pearson

Correlation

.379** .333** 1 .274* .247 .297* .351** .595**

Sig. (2-tailed) .003 .009 .034 .057 .021 .006 .000

N 60 60 60 60 60 60 60 60

X2.4 Pearson

Correlation

.158 .259* .274* 1 .349** .507** .446** .649**

Sig. (2-tailed) .227 .046 .034 .006 .000 .000 .000

N 60 60 60 60 60 60 60 60

X2.5 Pearson

Correlation

.347** .460** .247 .349** 1 .658** .452** .706**

Sig. (2-tailed) .007 .000 .057 .006 .000 .000 .000

N 60 60 60 60 60 60 60 60

X2.6 Pearson

Correlation

.380** .453** .297* .507** .658** 1 .648** .810**

Sig. (2-tailed) .003 .000 .021 .000 .000 .000 .000

N 60 60 60 60 60 60 60 60

X2.7 Pearson

Correlation

.386** .501** .351** .446** .452** .648** 1 .786**

Sig. (2-tailed) .002 .000 .006 .000 .000 .000 .000

N 60 60 60 60 60 60 60 60

HAR

GA

Pearson

Correlation

.642** .717** .595** .649** .706** .810** .786** 1



Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000

N 60 60 60 60 60 60 60 60

**. Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

Pelayanan

Correlations

X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 PY

X3.

1

Pearson

Correlation

1 .576** .423** .625** .351** .576** .433** .406** .726**

Sig.

(2-tailed)

.000 .001 .000 .006 .000 .001 .001 .000

N 60 60 60 60 60 60 60 60 60

X3.

2

Pearson

Correlation

.576** 1 .369** .564** .522** .435** .485** .422** .718**

Sig.

(2-tailed)

.000 .004 .000 .000 .001 .000 .001 .000

N 60 60 60 60 60 60 60 60 60

X3.

3

Pearson

Correlation

.423** .369** 1 .512** .444** .558** .614** .606** .729**

Sig.

(2-tailed)

.001 .004 .000 .000 .000 .000 .000 .000

N 60 60 60 60 60 60 60 60 60

X3.

4

Pearson

Correlation

.625** .564** .512** 1 .567** .590** .689** .511** .818**

Sig.

(2-tailed)

.000 .000 .000 .000 .000 .000 .000 .000



N 60 60 60 60 60 60 60 60 60

X3.

5

Pearson

Correlation

.351** .522** .444** .567** 1 .622** .650** .575** .759**

Sig.

(2-tailed)

.006 .000 .000 .000 .000 .000 .000 .000

N 60 60 60 60 60 60 60 60 60

X3.

6

Pearson

Correlation

.576** .435** .558** .590** .622** 1 .601** .544** .806**

Sig.

(2-tailed)

.000 .001 .000 .000 .000 .000 .000 .000

N 60 60 60 60 60 60 60 60 60

X3.

7

Pearson

Correlation

.433** .485** .614** .689** .650** .601** 1 .669** .827**

Sig.

(2-tailed)

.001 .000 .000 .000 .000 .000 .000 .000

N 60 60 60 60 60 60 60 60 60

X3.

8

Pearson

Correlation

.406** .422** .606** .511** .575** .544** .669** 1 .770**

Sig.

(2-tailed)

.001 .001 .000 .000 .000 .000 .000 .000

N 60 60 60 60 60 60 60 60 60

PY Pearson

Correlation

.726** .718** .729** .818** .759** .806** .827** .770** 1

Sig.

(2-tailed)

.000 .000 .000 .000 .000 .000 .000 .000

N 60 60 60 60 60 60 60 60 60

**. Correlation is significant at the 0.01 level (2-tailed).



Correlations

Y1 Y2 Y3 Y4 Y5 Y6 Y7 KP

Y1 Pearson

Correlation

1 .484** .557** .399** .282* .544** .584** .747**

Sig. (2-tailed) .000 .000 .002 .029 .000 .000 .000

N 60 60 60 60 60 60 60 60

Y2 Pearson

Correlation

.484** 1 .423** .437** .269* .610** .503** .695**

Sig. (2-tailed) .000 .001 .000 .038 .000 .000 .000

N 60 60 60 60 60 60 60 60

Y3 Pearson

Correlation

.557** .423** 1 .396** .398** .525** .462** .753**

Sig. (2-tailed) .000 .001 .002 .002 .000 .000 .000

N 60 60 60 60 60 60 60 60

Y4 Pearson

Correlation

.399** .437** .396** 1 .219 .444** .382** .624**

Sig. (2-tailed) .002 .000 .002 .093 .000 .003 .000

N 60 60 60 60 60 60 60 60

Y5 Pearson

Correlation

.282* .269* .398** .219 1 .440** .450** .644**

Sig. (2-tailed) .029 .038 .002 .093 .000 .000 .000

N 60 60 60 60 60 60 60 60

Y6 Pearson

Correlation

.544** .610** .525** .444** .440** 1 .697** .824**

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000

N 60 60 60 60 60 60 60 60



Y7 Pearson

Correlation

.584** .503** .462** .382** .450** .697** 1 .801**

Sig. (2-tailed) .000 .000 .000 .003 .000 .000 .000

N 60 60 60 60 60 60 60 60

KP Pearson

Correlation

.747** .695** .753** .624** .644** .824** .801** 1

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000

N 60 60 60 60 60 60 60 60

**. Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).



Lampiran 6 (Uji Reliabilitas)

Kualitas Produk

Reliability Statistics

Cronbach's Alpha N of Items

.746 6

Harga

Reliability Statistics

Cronbach's

Alpha N of Items

.820 7

Pelayanan

Reliability Statistics

Cronbach's Alpha N of Items

.899 8

Keputusan Pembelian Konsumen

Reliability Statistics

Cronbach's Alpha N of Items

.842 7



Lampiran 7 (Uji Normalitas)

One-Sample Kolmogorov-Smirnov
Test

Unstandardi

zed

Residual

N 60

Normal

Parametersa,b
Mean .0000000

Std.

Deviation

2.24774809

Most Extreme

Differences

Absolute .108

Positive .073

Negative -.108

Test Statistic .108

Asymp. Sig. (2-tailed) .080c

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.



Lampiran 8 (Uji Multikolenieritas dan Uji Heteroskedastisitas)

Coefficientsa

Model

Unstandardized

Coefficients

Standardized

Coefficients

t Sig.

Collinearity Statistics

B Std. Error Beta Tolerance VIF

1 (Constant) 4.477 3.320 1.349 .183

Prdk .395 .167 .288 2.364 .022 .413 2.423

hrg .231 .114 .201 2.025 .048 .620 1.614

plyn .436 .119 .432 3.662 .001 .438 2.282

a. Dependent Variable: pembelian



Lampiran 9 ( Uji F dan R2)

Uji F

ANOVAa

Model Sum of Squares df Mean Square F Sig.

1 Regression 564.370 3 188.123 34.359 .000b

Residual 306.613 56 5.475

Total 870.983 59

a. Dependent Variable: KPK

b. Predictors: (Constant), PELAYANAN, TOTAL, HARGA

Uji R2

Model Summary



Model R R Square

Adjusted R

Square

Std. Error of the

Estimate

1 .805a .648 .629 2.33992

a. Predictors: (Constant), PELAYANAN, TOTAL, HARGA








